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Abstract

Relevance. We are living at a time when corporate culture acquires new features, faces new challenges and deals with
new opportunities. Globalization processes affected by the current geopolitical and economic landscape change values,
norms and behavior in corporate culture of any organization. Globalization leads to a modification in values in corporate
culture, such as openness to the world, respect for diversity, ethics and social responsibility.

The purpose of the research is to study the current trends in global socio-cultural paradigm shift of corporate culture.

Results. The impact of globalization on corporate culture has been explored. Information revolution and
telecommunications development, the internationalization of industrial relations in high-tech industries based on direct
foreign investment, the formation of markets that are global in scale and continuous in their mode of operation, primarily
financial have been analyzed as the basis of the globalization process. A creative company culture has been characterized. A
new concept of transnational innovative activity has been revealed. The research has also focused on the social component
in corporate culture and the essence of corporate social responsibility. Modern globalization trends of corporate culture have
been outlined. The influence of the war in Ukraine on the global corporate culture has been studied.

Conclusions. In the framework conditions of multiculturalism and global management, there are significant
transformations in corporate culture. Globalization, fierce competition, the need to find and effectively implement innovations
determine new tasks and parameters of the corporate culture functioning, policy of supporting and encouraging employees’
creative activity and innovation. Corporations that can adapt to globalization will be able to increase their competitiveness
in the global market.
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responsibility

[100abHA COMIOKYJIBTYPHA NAPAAUIMA KOPIIOPATHBHOI KYJIbTYPH

JAmutpenko Mapist
Yepxacokuit incmumym nodwcedcnoi oesneku imeni Iepoie Yopnoouna Hayionanvnozo
YHigepcumemy yueiibHo20 3axucmy Ykpainu (4epxacu, Yxpaina)

AHoTauis

AKTyaIbHicTb. MU )KHBEMO Yy 9ac, KOJIM KOPIIOpaTHBHA KyJIbTYpa Ha0yBae HOBUX PHC, CTUKAETHCS 3 HOBUMH BUKITUKAMH
Ta BiIKpuBa€ HOBi MoxJuBOCTi. IIpomecu mioGamizawii mif BIUIMBOM CYYacHOTO I€OHOJIITUYHOIO Ta €KOHOMIYHOIO
naHamadTy 3MIHIOOTH I[IHHOCTI, HOPMH Ta IMOBEIIHKY B KOPIOPATHBHINA KyJIbTYpi Oynb-sikol opranizarii. [mmo0amizaiis
MIPU3BOAUTH O 3MIHU I[IHHOCTEH y KOPIOPATHBHIN KyJIbTYypi, TAKUX K BIIKPHUTICTH CBITY, IOBara A0 Pi3HOMAHITHOCTI,
€THKa Ta ColiiajbHa BlIOBIIAIbHICTD.

MeTo10 T0CITIPKEHHS € BUBUCHHS CyYaCHUX TEH/ICHIIIH 3MiHHU TII00ABbHOT COIIOKYIIBTYPHOT MapaiurMu KOPIIOPaTHBHOT
KyJBTYpH.

Pe3yabTaru. JlociikeHo BIUTMB To0altizallii Ha KOpIopaTuBHy KylabsTypy. [IpoaHanizoBaHO YHHHHKH, SIKI CKIIAQIAI0Th
HiarpyHTs mobanizanii, acame indopmariiiny peBoIIoLi0 Ta PO3BUTOK TEJIEKOMYHiKallilf, INTepHalli0Hai3a1lil0 BAPOOHUUUX
BIZTHOCHH y BUCOKOTEXHOJIOT1YHHX TaTy3siX HAa OCHOBI NPSMHX 1HO3EMHHUX 1HBECTHUIH, GOpMyBaHHS PUHKIB DIOOATBHUX
3a MacmTabamu Ta Oe3nepepBHUX 3a CrIOcOO0M (DYHKIIOHYBaHHs, Hacamrepe] GiHaHcoBuX. OXapaKTepr30BaHO TBOPUY
KyJbTypy KOoMIaHii. PO3kpuTO HOBY KOHIIEIIIiI0 TPaHCHAL[IOHAIBHOI IHHOBALIHHOT NisUIbHOCTI. JIOCHIIPKEHHS 30CEPEAKEHO
Ha COIlJIbHIH CKJIQJI0BIH Y KOPTIOPATHBHIN KYJIBTYPi Ta CYyTHOCTI KOPIIOPATUBHOT COIIaIbHOT BIAMOBIaIbHOCTI. OKpeCIeHO
CydacHi TeHJIeHIIT rmobaiizanii kKoprnopaTuBHOI KylbTypH. JloCIiDkeHO BILIMB BiliHU B YKpaiHi Ha CBITOBY KOPIIOPATHBHY
KYJBTYpY.

BucHoBkH. Y paMKOBHX YMOBaX MYJBTHKYIBTypaldi3My Ta INIOOAaJbHOTO MEHEKMEHTY BigOyBarOTbCS CYTTEBI
TpaHchopMalii koprmopaTuBHOI KynmsTypu. [J100ammi3aris, kopcTka KOHKYPEHIIisl, HeOOXiTHICTh ITONTyKY Ta e()eKTHBHOTO
BIIPOBAKCHHS IHHOBAIIIi BA3HAYAIOTh HOBI 3aBJIaHHS Ta napamMeTpH QyHKI[IOHYBaHHS KOPIIOPATUBHOI KYJIBTYPH, ONTITHKH
MiATPUMKM Ta 3a0XOUYEHHs TBOPUOi Ta iHHOBALINHHOI AisnbHOCTI cmiBpoOiTHUKIB. Kopropalii, 31aTHi agantyBatucs 0
100ai3anii, 3MOXKyTh MiJABHUIIMTH CBOK KOHKYPEHTOCIPOMOXHICTh Ha CBITOBOMY PUHKY.

Knio4voBi cnoBa: kopropaTuBHa KynbTypa, TioOamizaiisi, opraizaiis, iHpOpMaIliiiHi TEXHOJOTIi, iHHOBAIIis,
KpPEaTHBHICTh, COIliaJibHA BiMOBIIaIbHICTh
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Introduction.

Modern world has proved with numerous examples
that the place and role of corporate culture is constantly
changing and gaining new meanings and values under
the conditions and requirements of the events happening
in political, economic and social lives. Corporate culture
acquires new features, faces new challenges and deals
with new opportunities. Globalization processes affected
by current geopolitical and economic landscape change
values, norms and behavior in corporate culture of any
organization. Globalization leads to a modification in
corporate culture values, such as openness to the world,
respect for diversity, ethics and social responsibility.
Research shows that companies with a strong global
corporate culture are more successful, effective
and innovative in the international market having a
competitive advantage. In terms of behavior, it deals with
intercultural communication, conflict resolution, and
patterns in multicultural teams.

Analysis of previous research and publications.

Such international scholars as G. Hofstede,
R.J. House, F. Trompenaars, N. J. Adler have contributed
much to the study of organizational culture exploring
its interaction with leadership and company efficiency,
intercultural communication and collaboration, gender
and behavior. The latest research touches upon the issues
of the impact of globalization on corporate culture in the
time of COVID-19 (Pavicevi¢, Karim, & Larik, 2022);
the impact of cultural differences in global organizations
(Mayhand, 2020), concepts, clarifications, and concerns
of globalization, culture, and development (Maynard, &
Chaudhary, 2021), etc.

Our research is aimed at studying the current trends
in global socio-cultural paradigm shift of corporate culture.

Results.

In the conditions of globalization, the formation
of corporate culture of a multinational corporation is
complicated by the difficulties associated with the socio-
cultural diversity and variety of personnel, employees
who have different cultural skills, both educational,
professional, and national, religious, gender, age, etc. The
opening of borders, the spread of globalization processes
have proved that representatives of different cultures
lack communication skills, which prevents them from
establishing business dialogue across cultures (Ivanova,
2021, p. 47).

The challenge of globalization is that people of
different cultures collaborate in virtual global offices.
They have different worldviews, different perceptions of
time, different ideas about discipline and organization.
The requirement of “United in diversity” as a general
slogan of democratic integration is an imperative for
corporate culture, where intercultural communication,
moral compatibility, and tolerance become extremely
important. In this connection, cultural and educational
efforts of the core representatives of corporate culture
become important. Solving this problem and related
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issues of understanding and harmony, cooperation and
social partnership is also a necessary element of the
PR activity of the corporation, as a call for internal and
external dialogue.

Nowadays, processes of globalization exert a
significant influence on the development of corporate
culture. Globalization must be considered as a
multifaceted and internally contradictory phenomenon of
the modern era with many direct and reverse relations,
in which multinational and national commercial
structures, national states and their institutions, regional
multinational  associations, formal and informal
international organizations take part, whose relations are
characterized by a combination of intense competition
with growing elements of interaction and cooperation.

The information revolution and development of
telecommunications system, the internationalization
of industrial relations in high-tech industries based on
direct foreign investment, the formation of markets
that are global in scale and continuous in their mode
of operation, primarily financial, became the basis of
the globalization process. The information technology
paradigm has covered all spheres and branches of the
industrial economy, changed its scale, dynamics and
internal content.

Information technologies have changed not the
types of activities, but their technological ability to use
as a direct productive force what distinguishes a person
from other biological beings, that is, the ability to process
and understand symbols, generating new knowledge.
Such changes in the structure of modern economy are
considered today as a global structural shift that marked
the transition from a material to an intellectual economy,
an economy based on knowledge. The main factor that
determines the actual impact and value of information
technologies, which have become an integral part of
human life in today’s world, is the information itself
rather than technology, and it should be kept in mind that
information technologies can only function as a means
or tool in this knowledge-based social, economic, and
cultural life (Erdurmazli, 2020). Scientific knowledge and
specialized unique skills become the main source and key
factor in the development of material and non-material
production, ensuring sustainable economic development.

The depth of the radical changes associated with the
replacement of labor by knowledge is that in conditions
where knowledge is involved in the practical processing
of resources, it is knowledge, and not labor, that begins
to act as a source of value. The labor theory of value is
replaced by the theory of value created by knowledge. As
a result, the economy turns into a system that functions
on the basis of the exchange of knowledge and their
mutual assessment.

The core ofthe development of an employee’s creative
potential is the system of knowledge management, which
operates within the framework of corporate culture.
Corporate culture represents the social shell of production
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processes and is the general basis for the formation of
the corporation’s innovative potential. Corporations and
firms are turning into a self-learning system that uses its
enterprises as a laboratory of best practices and involves
the entire team in the process of search and discovery.

It is necessary to note the fact that in the conditions
of globalization there is a softization of the economy,
which means dominance in the process of production
of information flows over direct interaction with
nature through the processing of nature’s substance
and bringing it to the consumer. The knowledge and
creative potential of employees become the main factor
in the efficiency of the economic system, without
which the technical and economic progress of the latter
becomes an almost unattainable task, regardless of the
amount of money invested in production equipment
and technology. Involved in productive consumption,
scientific, economic, technological, organizational and
management information, in many ways preceding the
production process, determining its compliance with
changing production conditions, becomes the driving
force of innovation, a personalized resource, part of the
corporation’s know-how. A creative company culture
encourages fresh perspectives and innovative solutions,
propelling the organization ahead of the competition.
When employees feel empowered to contribute creatively,
they become more engaged, motivated, and invested in
the company’s success. A reputation for a creative and
inclusive work environment can attract top talent and
retain valuable team members (Coetzee, 2023).

Therefore, the continuous introduction of new
technologies has become the main means of increasing
production efficiency, improving quality and services
and, thus, a key factor in competition. In the modern
economy, the value of a company’s intellectual assets has
increased dramatically compared to its material resources
and financial capital.

In the anthropocentric perspective, humans are
placed as the focus of production goals and processes.
Production is aimed at economic development and
material well-being with the priority on meeting human
needs and desires. Anthropocentric approach has been
argued as it neglects the environmental influence of
production processes and can cause resource exhaustion
and pollution if it is not balanced with environmental
sustainability.

The anthropocentric view extends to the plane of
knowledge generation. The focus also lies on human
understanding. The basis for obtaining knowledge is
relevance and benefit to humans by means of reason, logic
and scientific methods. The aim is often to understand and
manipulate the natural world for human purposes. This
approach is also being criticized due to its limited scope,
human bias and environmental blind spots. Alternative
approaches are currently being developed such as
interspecies communication, indigenous knowledge
and biomimicry that recognize the value of traditional
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ecological knowledge and does not neglect knowledge
about the environment and its interconnectedness.

In this regard, we can state that material and
anthropocentric production systems are combined
in innovative production, as it is a harmonious mix
between the material world and the world of human
ideas. They cannot exist in isolation id humans want
to create favorable conditions for true innovation to
flourish. Three main features substantiate innovation
production as a dialectical unity. Firstly, it merges the
tangible and intangible succeeding at the intersection.
Secondly, advanced technologies appear and function
effectively due to human inventiveness. Thirdly, human
ideas require physical implementation. They need to be
translated into tangible processes and products to have a
real-world impact.

The primordial conflict of corporations with society
and the state has encouraged the activation of the social
component in corporate culture. The practical advantage
of the company’s socially responsible corporate culture
is strengthening the company’s reputation and image.
Conscientious and socially responsible business practices
lead to the strengthening of the company’s reputation
and image in the eyes of the public and the business
community. The company socially responsible conduct
is manifested in reducing the costs of interaction with
authorities, and contributes to the attraction and retention
of company personnel, improving business efficiency.
Socially responsible business conduct is directly reflected
in company efficiency increase. Companies that adhere
to socially responsible business practices receive such
benefits as increased employee productivity, reduced
operating costs, as well as increased sales and increased
customer loyalty; thirdly, increasing the investment
attractiveness of the company. Within organizations,
CSR serves as a fundamental pillar of corporate culture,
guiding ethical behavior and social impact initiatives.
It encompasses the responsibility of businesses to
contribute positively to society beyond their financial
goals (Culture: How to Build, 2024). Adherence to
the principles of ethical, socially and environmentally
responsible business practices leads to an increase in the
company’s investment attractiveness, which in turn is
manifested in the improvement of the financial indicators
of its activity and opens freer access to capital.

The analysis of theoretical sources has enabled
highlighting modern globalization trends of corporate
culture:

1. Growth of ethnic and cultural diversity. This
requires companies to develop an inclusive corporate
culture that takes into account and respects diversity.

2. Change of values with the shift to openness to
the world and sustainable development. Companies are
becoming more open to the world and ready to cooperate
with companies from other countries. The importance
of sustainable development and social responsibility for
companies is increasing.
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3. Use of new technologies. New technologies such
as artificial intelligence and robotics are changing the
way people work and interact in corporations. Analysts
are trying to predict how artificial intelligence can
affect the landscape of diverse industries. They hope
to increase productivity, improve business processes,
attract more customers, and promote profits (Ivanova,
Borovyk, Zalozna, & Rudenko, 2023, p. 33). This
requires companies to adapt their corporate cultures to
new conditions.

4. Change of organizational structure. Companies
are becoming more decentralized and networked. This
requires companies to develop new forms of management
and communication.

5. Increasing importance of human capital. In a
globalized world, human capital is one of the company’s
most important assets. This requires companies to create
conditions for the development and retention of talented
employees.

Analyzing the trends, we cannot underestimate the
impact of the war in Ukraine on global corporate culture
paradigm. It is due to a number of reasons:

1. Support of Ukrainians. Global corporations
use their platform to support Ukrainians by providing
humanitarian aid, financial support and other resources.

2. Preservation of economic stability. Global
corporations can help maintain Ukraine’s economic
stability by continuing to invest in the country and
creating jobs. Corporations can help rebuild the Ukrainian
economy after the end of the war.

3. Protection of democracy and freedom. Global
corporations can use their influence to protect democracy
and freedom in Ukraine.

4. Support of global security and stability. Global
corporations can play an important role in maintaining
global security and stability. Corporations cooperate with
governments and international organizations to counter
russian aggression and ensure a peaceful resolution of the
conflict.

The war in Ukraine significantly affects global
corporate culture, causing the following changes:

1. Change of values. We are observing increasing
importance of humanitarian values as global corporations
are paying more attention to humanitarian issues, such
as helping those affected by war. Responsibility for
actions is evolving as corporations are more aware of
responsibility for their actions and impact on society.

2. Change of norms. There are growing expectations
about the ethical responsibility of corporations, including
their stance on the war in Ukraine. It also finds reflection
in transparency and accountability. Corporations must be
more transparent and accountable for their actions and
decisions.

3. Behavior change. Global corporations provide
humanitarian and financial aid to Ukraine, boycott
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the russian market and stop cooperation with russian
companies.

Conclusions.

Acceleration of globalization processes,
intensification of contacts with other cultures lead to the
fact that corporate culture, as mainly a form of Western
culture of the Late Modern period, penetrates into the
cultural space of traditional societies and asserts itself in
it. First of all, it affects the business world of traditionally
oriented societies, in which it performs a culture-
trading function and is one of the modernization factors,
demonstrating high adaptability and preserving its formal
characteristics in any national environment.

In the framework conditions of multiculturalism
and global management, there are significant
transformations in corporate culture. They are primarily
related to the formation of virtual global offices in
which employees with different social, political, and
ethnic preferences cooperate. They have different
levels of professional training, education, etc. To
optimize interpersonal relations in such a corporation,
adapt employees to the corporate style and remove
social conflicts and tensions, it is necessary to develop
a program of social partnership, based on a call for both
external and internal dialogue.

Thus, globalization, fierce competition, the need to
find and effectively implement innovations determine
new tasks and parameters of the functioning of corporate
culture: first, the policy of supporting and encouraging
creative activity and innovation of employees. In dynamic
corporations that flexibly respond to challenges from the
outside, such an approach to business, such an attitude
to work becomes the most important requirement for all
categories of employees, for all levels of management.
Creating an atmosphere of employees’ confidence
when their constructive initiatives are seriously and
interestedly considered by the management, increases the
innovativeness of production and develops the intellectual
capital of the corporation.

Secondly, the awareness of employees about
management plans aims to present directions for
improving their activities and concentrate their efforts on
solving new tasks and goals of the corporation. Thirdly,
the transnational nature of the economic activity of
corporations requires taking into account the national,
socio-cultural characteristics of employees in the
process of forming a unified corporate spirit. Fourth, the
creation of general cultural conditions allows employees
to determine how their production potential can be
combined with the goals of the corporation and find new
forms of cooperation.

Globalization is an inevitable process that
significantly affects corporate culture. Corporations that
can adapt to globalization will be able to increase their
competitiveness in the global market.
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