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Problem of measurement of efficiency of propaganda (on the example of using of the index
of effectiveness of the russian propaganda in Ukraine)

Oliinyk O. V., Taras Shevchenko National University of Kyiv
Lyasota L. I., National Aviation University

The article analyzes the possible effects of propaganda and justifies the possibility of empirical evaluation of its
effectiveness. There are described main trends in the depending of approving the principal Russian propaganda theses by
different categories of the population of Ukraine, based on the results of recent studies of the Kiev International Institute
of Sociology and Ukrainian Institite for Social Research named after O. Yaremenko. A critical analysis of measuring the
effectiveness of propaganda methodics, identifying areas for further improvement are made.

The article presents the analysis of the experience of Ukrainian sociologists connected with the research of Russian
propaganda in Ukraine in the period from 2015 to 2018. The authors focus their attention on the theoretical approaches to
the definition of propaganda, effects of propaganda and methodological possibilities of measuring it in empirical research.
Relying on the latest statistical data, the authors determine the specificity of effectiveness of Russian propaganda in
Ukraine and factors influencing its effectiveness. They also pay attention to the main difficulties of the study of propaganda.

It is done the analysis of possible effects of propaganda, namely the group of general criteria (such criteria also
include knowledge, beliefs, actions) and the group of specific criteria (psychological, cognitive, and behavioral effects).

Based on the results of the latest researches of the Kiev International Institute of sociology and the Ukrainian Institite
for Social Research named after O. Yaremenko, the authors pointed out the main trends of suportance the main points
of Russian propaganda by different categories of the population of Ukraine, including the dependence on the region of
residence, national and linguistic identification and level of the respondents’ income. It is noted that there is an urgent
need to strengthen the system of counteraction to the Russian propaganda (especially from the Ukrainian media, as well
as public authorities).

The article raises methodological problem of the possibility of studying the effectiveness of Russian propaganda
in principle. Using the results of the discussion of the index of effectiveness of Russian propaganda (RRS), which
was developed by the staff of the Kiev International Institute of Sociology in 2015, in the professional community of
sociologists, the authors undertook a critical analysis of the methods of measuring the effectiveness of propaganda and
the possibility of empirical evaluation of its effectiveness. As a result, it is identified areas for further improvement of
the methodology of measuring the effectiveness of propaganda, namely: an increased study of the behavioral effects of
propaganda, conducting regular measurements to allow comparisons, the development of comprehensive studies of the
manifestations of the results of the propaganda of various methods (including psychological testing, involvement in the
experiment several control groups, etc.).
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Mpobnema BuMiptoBaHHS e(OEeKTMBHOCTI nponaraHan (Ha npuknagi 3acTocyBaHHS
iIHOEKCY pe3ynbTaTMBHOCTI POCINCBHKOI NponaraHan B YKpaiHi)

OninHnk O. B., KuiBCcbKuii HalioHaibHUIA yHIBEPCUTET iMeHi Tapaca LLleB4eHka
Jlacora J1. I., HayioHaneHwi aBialiviHui yHIiBepcuTeT

CrarTs npucBsiueHa METOAOIOT TYHUM MpoOiieMaM BUBYCHHsI e(DeKTHBHOCTI pociiickKol ponaranu B Ykpaini (2015-
2018 p.). fi MeTa — ciuparodrch Ha TeOpeTHUUHi TiIXOM BU3HAYEHHS TIPOMAraH M Ta CPOOH eMITIPUYHOTO JOCIiIKEHHS
e(heKTUBHOCTI MPOMAraH/Id, a TAKOK Ha Cy4acHI CTATHCTHYHI JaHi, BUBHAYUTH CIeIU(IKy Ta OCHOBHI CKIQTHOCTI J0-
CJIJDKSHHS! TIPOTaraH i, XapakTepHi pUCH Pe3yJIbTaTiB POCICHKOI Mponaranin B YKpaiHi Ta YHHHUKH, 110 BIUIUBAIOTH
Ha 11 e(pEeKTUBHICTb.

[IpoBeneHo ananiz MOXIUBUX €(EKTIB MpoTaraHaf, OOTPyHTOBAHO MOXKIIUBICTh €MITIPUYHOT OIIHKH ii pe3yibTa-
TuBHOCTI. CIUPAIOUNCH HA PE3YJIBTATH OCTAHHIX JOCIIKeHb KUTBCHKOTO MIKHAPOIHOTO IHCTUTYTY corioorii ta Jlep-
JKaBHOTO THCTUTYTY COLIOJOTTYHMX JociikeHb iM. O. SIpeMeHka, aBTOPKH OKPECIMIN OCHOBHI TEHJICHIIT 3aJI€KHOCTI
MATPUMKH TOJIOBHUX T€3 POCIHCHKOT MPOMaranan pi3HUMHI KaTeTopisiMH HaceIeHHs YKpaiHH.

[IpoBeneHo KPUTHYHKI aHAII3 METOIMKH BUMIPIOBAHHS e(DEKTHMBHOCTI MPOMAraH 1, BU3HAYCHO HAIPSIMKH MO/aJTb-
Ioro i BJOCKOHAJICHHS, & caMe: MMOCUIJICHHST BUBYCHHS MMOBEIIHKOBUX €(DEKTIB MpomaraHin, MPOBEICHHS PEryispHUX
3aMipiB U1 3a0€3MeueHHsT MOKIIUBOCTI MTOPIBHSHHS, PO3BUTOK KOMIUIEKCHUX JIOCTiPKEHB BUSIBIB pE3yabTaTIB MpoTaraH-
JIM pI3HUMHU MeTofaMu (Y T. Y. TICHXOJIOTIYHOTO TECTYBaHHS, 3aJy4EHHS JI0 €KCIEPHUMEHTY KIIBKOX KOHTPOJBHUX TPYII
TOILIO).

Knrouosi cnosa: comionorist KOMyHiKamii; 3aco0u MacoBoi iH(opMallii; mponarasia; iHIeKC pe3yIbTaTUBHOCTI
npomnaraniv; eexT mpomnaranan
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Mpobnema namepeHnsa aheKTMBHOCTY NponaraHapbl (Ha NpuMepe NPUMEHEHNS HAEKCA
pe3ynbTaTMBHOCTU POCCUNCKON Nponaranpl B YKpanHe)

Onevitnk O. B., KueBckui HaumoHalbHbIN YHNBEPCUTET nMeHn Tapaca LLleB4eHKo
Jlacorta J1. U., HaynoHasibHbIl aBualymOHHbIV YHUBEPCUTET

Crarbs MOCBSIICHA METOOIOTHYCSCKUM MpodieMaM u3ydeHus 3G HEeKTHBHOCTH POCCUIICKOM IPOTIaraHbl B YKpanuHe
(2015-2018 rr). Llenmpto JaHHHOW CTATHH SBISETCS OTPEEICHUE CIICIM(PUKI U OCHOBHBIX MIPOOIEM HCCIeTIOBaHUS TIPO-
TaraHbl, XapaKTepHbIE IPU3HAKH Pe3yIBTaTHBHOCTH POCCUIICKOM Mpomnaransl B YkpauHe U (pakTopoB, KOTOPBIE BIUSIOT
Ha e¢ 3(p(PEeKTUBHOCTh, HA OCHOBE M3YYCHHUS TCOPETHUCCKUX ITONXOJOB OMPEACICHHUS MPOIaraHbl, a TAKKEe METOIOB
SMIIHPUYECKOTO HCCIIe0BaHM e¢ 3(P()EeKTHBHOCTH, COBPEMEHHBIX CTATUCTUICCKIX TaHHBIX.

B crarbe oCyIIeCTBIICH aHAIU3 BO3MOXHBIX 3(DEKTOB MpOIaraH/pl, 000CHOBaHA BO3MOXXHOCTh €€ IMITUPUIECKON
OIICHKH Ta Pe3yJbTaTUBHOCTH. AHATM3UPYS PE3YIBTATHI OCIEAHUX HCCaenoBaHNi KHeBCKOro MeXIyHapOHOTO HHCTH-
TyTa COITMONIOTUHU 1 [0CynapcTBEHHOTO MHCTHTYTA COIMOIOTMYCCKUX HCCICIOBaHUI UM. A. SIpeMeHKo, aBTOPBI OXapak-
TEPU30BAIN OCHOBHBIC TCHICHIINU 3aBHCUMOCTH MOICPKKH OCHOBHBIX TE3HUCOB POCCHHCKOH MTponaralibl pa3TuIHbIMA
KaTeropusiIMH HACEIICHUSI.

Taroke OBLT IPOBEICH KPUTHUESCKUN aHATU3 U3MepeHHst Y3(Pp(PEeKTHBHOCTH MPOIaraH/bl, ONpeaeIeHbl OCHOBHBIC Ha-
MPABJICHUS €TO YCOBEPIICHCTBOBAHUS, @ UMCHHO: YCUJICHUE U3yUYCHHS TIOBEICHYCCKHUX d(DPCKTOB MpOIarat ibl, PoBec-
HUS PETYISIPHBIX 3aMEPOB [T BOSMOXKHOCTH CPAaBHUTEIIBHOTO aHAIH32a, PA3BUTHE KOMIUIEKCHBIX FICCIICIOBAHUH TPOSIBIIC-
HUI pe3y/IbTaToOB MPOIAraH bl Pa3IHYHbBIMU METOAMU (B TOM YHCIIE TICUXOJIOTHYECKOTO TECTHPOBAHNS, 3a/1€HICTBOBAHMS

B OKCIEPUMECHT HECKOJIBKUX KOHTPOJBbHBIX I'PYIIIT U T. Jl.)

Knroueswie cnosa: COIIMOJIOTHA KOMMyHHKaHI/IfI; CpCacTBa MacCOBOH I/IH(l)OpMaL[I/II/I; npomnaranzia; MHACKC pe3yJibTa-

TUBHOCTH TIporiara/ipl; 3QGexT mpornaras/ibl

Determination of the relevance of the topic
and the formulation of a scientific problem in the
context of the subject of science.

ethodological problems of measurement

Mof impact of propaganda on mass
consciousness are not less actual.

Though the problem of measurement of efficiency of
propaganda has already been actual in sociological
polemic [4] for a long time, however, is still not
developed a certain universal reasonable technique.
It is connected first of all with complexity and a
multifactoriality of the process of formation of
opinions and judgments of people of some events
and processes, in particular — with impossibility to
distinguish propaganda influence from otists’ factors.

Statement of a scientific problem.

The latest events in Ukraine, in particular
information war, which is waged by Russia against
Ukraine couldn’t but draw attention of sociologists to
questions by studying of propaganda. Already known
methods of propaganda, effects of propaganda, a
technique of the opposition of the identity of its
influence are actively investigated and compared
in scientific publications and also in the media. No
smaller interest raises questions of measurement
and assessment of efficiency of its influence on the
opinions of people and consequently, and problems of
validity of such techniques.

Aim of the article is relying on theoretical
approaches of the definition and attempt of an
empirical research of efficiency of propaganda
and also modern statistical data, to define specifics
and the main difficulties of the research of
propaganda, characteristic features of the results of
the Russian propaganda in Ukraine and the factors
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influencing its efficiency.

Analysis of recent publications.

In modern scientific, sociological literature have
acquired relevance, such directions of a research as
mechanisms of formation of opinions [1], factors of
dissemination of information on social networks [2],
information culture and opposition to propaganda [3].

Thus, recent studies carried out by the Kiev
International Institute of Sociology and UISD named
after O. Yaremenko testify that «the success of anti-
Ukrainian propaganda is quite serious, since both
hard («the civil war») and soft («politicians try to
quarrel the fraternal people» and «the struggle of
other countries for spheres of influence») anti-state
thesis maintains 58.7 per cent of the population.» [10,
p. 70], «52% are of the opinion that the war started
by Russia and the separatists» [9, p. 8] . At the same
time, the effectiveness of counteracting Russian
propaganda should be evaluated with caution—
according to the survey of Kyiv International Institute
of sociology «the population of Ukraine is rather
critical of perceived effectiveness of both the state
and public organizations in countering Kremlin
propaganda. Relatively better Ukrainian content is
relatively well estimated — in the case of the state,
24% consider the state to be sufficient in this direction
(47% of respondents consider it to be unsufficient), in
the case of public organisations, 19 % (against 44%
who consider it insufficient)» [9, p. 9]

Relying on theoretical approaches of the definition
and attempt of an empirical research of efficiency of
propaganda and also modern statistical data, to define
specifics and the main difficulties of the research of
propaganda, characteristic features of the results of
the Russian propaganda in Ukraine and the factors
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influencing its efficiency.

Presentation of the main results.

The researcitss agree in opinion that effective
propaganda can be considered when results of
propaganda activities are felt in a change of
consciousness, behavior of social groups, certain
people, a way of their thoughts.

The understanding of the essence of efficiency
of propaganda, surely assumes unambiguous
interpretation of its criteria or distinctive signs by
which it is possible to judge the results of increase
in level of knowledge and education of people.
Reflecting achievements of propaganda, its criteria
are characterized by many quantitative and qualitative
properties. Various criteria of efficiency of propaganda
are in own way important. One of them can’t be
absolutized, opposed to the others or to underestimate
as both spiritual, and practical results of propaganda
are indissolubly interconnected.

There is a number of criteria of efficiency of
propaganda. They have probably empirical, than
a theoretical basis and are divided into the general
and specific. The difference between them is rather
relative and is carried out mainly for formalization of
a technique of their practical application. The criteria
of knowledge, belief, action belong to the group of the
general criteria. The criterion of knowledge defines
a degree (level) of awareness, knowledge of people
about these or those facts of objective reality. At the
same time true knowing of the facts is estimated on as
far as the person is capable to connect single with the
general, that is adequate to interpret the facts. Despite
the external simplicity, criterion of knowledge
has rather branched structure into which enter, in
particular the following aspects: gnoseological
(technical and economic knowledge, ideas, theories,
etc.) knowledge of the principles (truthfulness,
connection with life, theoretical approach, etc.);
systemacity of the acquired knowledge. The
criterion of belief is considered exclusively difficult
because the concept of belief contains a variety of
spiritual powers, thoughts and feelings, mind and
even temperament of the personality. The belief is
controlled by all psychological phenomena, desires,
interests, aspirations, orientation installations. They
make organic unity of results of rational cognition
of objective reality and the attitude towards its. The
criterion of belief can be characterized on several
indicators: according to contents (character, a variety
and depth of the acquired knowledge, the acquired
ideas) on personal to assessment of the gained
knowledge and the phenomena which reflection
they are; on degree of confidence in the correctness
of perception of the ideas, views; according to the
consistency of views with real behaviour of the
person; behind its readiness for actions in compliance
to knowledge and beliefs.

At last, the criterion of action synthesizes criterion
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of efficiency and defines change in public activity
of the personality, in the nature of behaviour, in the
morality of the person.

In group of specific criteria of efficiency
refer criteria of psychological, informational
and behavioural influence. The criterion of
psychological influence estimates change of a state
and mood of an object of propaganda (audience)
in the necessary direction, change of installations
(motives), development of cognitive interest. The
criterion of informative influence reveals through
transitions from ignorance to knowledge, from
incomplete knowledge to fuller and exact, from smaller
generalization to bigger. The behavioural criterion
serves as a logical continuation to previous
and is determined by the compliance of acts of
people by character of information obtained from
propaganda.

Each criterion is divided into the indicators
reflecting these or those parts of efficiency. The
overall effectiveness in this case acts as the sum of
applications of this or that criterion, disclose its
content. And the fuller crushing of each criterion
on the corresponding indicators is, that is more than
opportunities for objective assessment of results of
propaganda. To some extent the choice of indicators
for various criteria what overall effectiveness can
be considered as the sum of separate effects (effect
— wider concept, assuming any result of propaganda
activity which can confirm (or deny) overall
effectiveness). People distinguish several groups of
such effects, in particular: cognitive effects, valuable
effects, organizational effects, communicative effects.

Cognitive effects are expressed in an increase in
volume of knowledge in conscious and unconscious
forms, strengthening of animpulse to active reflections,
in need of work with the obtained information, check
of its objectivity, its judgment, comparable to already
available knowledge, desire of dissemination of the
obtained information or creation new on the basis of
the gained knowledge.

Valuable effects are shown in generation of a new
position, (thought, interest...) or in strengthening /
weakening of the available position, strengthening of
the beliefs or viewing of the point of view, etc. There
can be an impulse to the actions connected with the
expression of the relation to these or those positions,
support, denial and etc.

Not only the impulse to action caused by
consumption of information, but also practical
actions respectively (or in a contradiction) with
the recommendations which are contained in the
distributed information belong to organizational
effects.

Communicative effects are shown in the
distribution, relaying and discussion of the
accepted information in the course of interpersonal
communication, in reaction to information in the
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feedback mode with the information source.

The given criteria of efficiency can be added and
are the basis for a uniform technique of determination
of overall effectiveness of propaganda.

Studying and the constant analysis of separate
effects, their assessment by means of the general
and specific criteria and definition on this basis of
overall effectiveness of separate forms and methods
and also propaganda whole are absolutely necessary.
They are able to afford to react flexibly to change of
public opinion, to be realistic about effectiveness,
quality and orientation of these or those propaganda
actions. Time intervals of determination of efficiency
in general shouldn’t be too big, and, depending on
activity of propaganda, have to correspond to the
moments «throwing» of new information.

One of the attempts of determination of efficiency
of propaganda the staff of laboratory sociological has
carried out the assistance of information security of
the Kiev International Institute of Sociology [5].

Theideaofcreation ofthe Index ofthe effectiveness
of the Russian propaganda (ERP) is connected with
the need for effective counter-propaganda as decrease
in effectiveness of the Russian propaganda on unit
of the spent resources for which assessment the
indicator of effectiveness of the Russian propaganda
is necessary.

The index of effectiveness of the Russian
propaganda which has been offered by the Kiev
international institute of sociology can become such
tool for counter-propaganda activities assessment
Ukraine in these or those regions and among these or
those social groups.

The effectiveness of the Russian propaganda in
the territory of Ukraine is understood as prevalence of
support of the main theses of the Russian propaganda
by the population of Ukraine in general or this or that
territory of Ukraine.

The idea is in choosing such theses of official
propaganda in which more than 80% of the Russian
population, that is those theses which have shown the
efficiency in Russia and in the occupied territory.

According to developers of an indicator, a kernel
of propaganda is quasilogical chain: the area has been
organized by Americans together with nationalists
— owing to the area nationalists who threaten the
Russian-speaking population of Ukraine — the
Crimea and the East of Ukraine were in danger — the
Crimea managed to be protected, having included it in
structure of Russia, and the East has risen and wants
independence and security guarantees — nationalists,
have illegally come to the power, have begun war
with the people.

Therefore the judgments covering basic provisions
of its quasilogical chains —-judgment of the Maidan,
assessment of the USA, support of annexation of
the Crimea, ATO condemnation, trust to the Russian
media, mistrust to the Ukrainian media have been
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formulated.

Results. The average value of the ERP index of
the population of Ukraine in general, it is equal 26
(from 100 possible), dynamics can’t be defined as this
first measurement.

There are no essential distinctions of gender and
age: women (ERP = 28) are more subject to influence
of the Russian propaganda, than the men (ERP =
25), but this distinction isn’t statistically significant.
People are more senior than 70 years (ERP = 29) are
slightly more subject to influence than on average in
Ukraine (ERP = 26).

Education here has also no significant effect —
faces with the higher education (ERP = 24) aren’t less
subject to propaganda influence, than on average in
Ukraine.

The most essential differences in pliability to
the Russian propaganda connected with the region
of residence of respondents, which lowest level in
the Western region (the ERP index = 12) and in the
Central region (ERP = 19), are higher value of the
index in the Southern region (ERP = 32). In Eastern
region the value of the index is 4 times higher, than
in Western (ERP = 48). We see that East region is a
big problem and demands serious efforts in the fight
against the Russian propaganda. Not a really good
situation is in the Southern region.

It is interesting that a certain dependence of
values of the index of prosperity level is observed:
it has the greatest value among the poor population
(ERP = 38), gradually decreases among more wealthy
respondents, reaches the lowest value among the
richest (ERP = 3).

Also the dependence of IER values on language
of communication and national self-identification of
respondents is traced: the IER high values the lowest
are recorded in Russian-speaking respondents (ERP =
38) and those who consider themselves «exclusively
Russian» (ERP = 66), — in Ukrainian-speaking (ERP
= 15) and those who identify themselves «exclusively
Ukrainian» (ERP = 20).

Some remarks to the creation of the index. From
explanations of the authors, not absolutely clear,
how exactly occurred measurements and stated
comparisons; accurately limits of a variety of values
of the index (it is visible by data that it changes from
0 to 100, but justification isn’t given) aren’t specified
that complicates assessment of its values; the lack
of measurements «before» influence of the Russian
propaganda and compared with the received values
«after» breaks purity of the experiment in some way.

The received results show sufficient sensitivity
of the index for intergroup comparisons, and allow to
describe certain tendencies of display of the Russian
propaganda in thoughts of the population of Ukraine.

It was also a very interesting opinion of
sociologists (including Russian) concerning a
possibility of carrying out similar measurements
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and assessment of efficiency of propaganda as such
[12]. The analysis of a tape of comments professional
sociological community in providing the index has
allowed to mark out such difficulties, remarks and
recommendations to improvement of a technique of
determination of efficiency of propaganda:

1) need of cyclic measurements, need to carry
out measurements in several control groups, to do it
by various methods within the complex research;

2) the main problem — separation of impact
of propaganda from «an independent thought» of
respondents, complexity to separate propaganda
(and its influence) from other factors which form an
opinion of people;

3) not the efficiency of propaganda, but
prevalence of support of the pro-Russian theses are
measured, «the pro-Russian moods» are identified
with «the Russian propaganday;

4) need to compare the opinions of respondents
with media channels to which they give preference;

5) it is necessary to consider the level of
criticality of perception of external information;

6) need for additional testing of respondents for
the purpose of clarification of degree of independence
of their judgments;

7) change of habitual behaviour — one of results
of impact of propaganda which is possible and it
needs to be investigated.

From the point of view of assessment of
prospects of pro-Ukrainian propaganda and need of
counteraction to the Russian propaganda experts have
come to unfavorable conclusions [8]:

1) actually there is no system of counteraction to
the Russian propaganda in Ukraine, its influence is
underestimated;

2) information policy actually is absent, the policy
of the bans instead of policy of incentives (attempt to
enter censorship and to limit the use of the Russian
websites) of essential results doesn’t yield.

Recommendations to the Ukrainian mass media
and also public authorities, the created media
initiatives of the public are elaborated. However
the researches conducted in November-December,
2017 show that essential changes in perception of a
situation of the conflict in the East haven’t happened
[6,7,11,13]:

1) The number of citizens who scoop information
on the state of affairs in the country from relatives,
neighbours, acquaintances has almost doubled: in
2015 such were 24%, in 2017 — already 47,7%.
When we speak about information about the war in
the East, people also began to trust less Ukrainian
TV channels as a source of information on these
events (2015 — 50%, 2017 — 40,4%) though they also
remain the leader, but began to trust more relatives,
friends, neighbours (2015 — 15%, 2017 — 18,8%)
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slightly more.

2) Before that the level of credibility continues to
decrease — both to the media, and to the power, and
to any of official institutions. Tolerance level with
representatives of the other nationalities has also
decreased — 62% have answered that they don’t trust
(absolutely and mainly) to representatives of the other
nationalities.

3) It is quite possible that because of restriction of
access to the Russian channels in a cable, the number
of those who accept these channels via the satellite
has increased (2015 — 42%, 2017 — 78,7%). It once
again confirms that only by the bans it is impossible
to achieve the steady effect. It is necessary to compete
qualitative content. The Ukrainian information
product is necessary (including in Russian) which
will be so attractive and informative, won’t arise need
to look for opportunities to accept the Russian TV
channels.

4) Contradictory figures in answers of respondents
confirm a thesis about not coordination of the work
of the Ukrainian media: so, for example, 9% of
respondents are at the same time ready to support also
a thesis that in 2014 there was a military takeover,
and a thesis about national revolution. 22,3% of
respondents have at the same time supported a thesis
about responsibility for failure of the Minsk process
and Russia, and Ukraine. 44,8% of respondents
have at the same time supported messages that war
continues through interest Ukrainian the government
and oligarchs and therefore that Russia doesn’t
withdraw troops from Donbas and supports LNR and
DNR. So, the same respondents agree with mutually
exclusive statements.

Of course, this research doesn’t answer a question:
WHY citizens think in such a way. But it is a certain
starting point — and for correction of mistakes (and
media, and the authorities and the public sector), and
for the other researches.

Conclusions and perspectives of further
exploration in the direction of the topic of the
article.

Application of the index of the effectiveness
of the Russian propaganda in Ukraine has allowed
to reveal the following characteristic features as
dependence on the region of residence, nationality
and language identification, level of prosperity of
respondents. The critical analysis of the method itself
and its discussion by colleagues has designated such
further directions of its improvement: strengthening
of studying of behavioural effects of propaganda,
carrying out regular measurements for a possibility of
comparison, the development of complex researches
of manifestations of results of propaganda by various
methods (including psychological testing, implication
to the experiment of several control groups, etc.).
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